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52Community Briefs Hachnasas Sefer Torah 
to Belz Shtiebel

EJA Conference Sets 
Out Red Lines

World Community News 

Boys from Leeds come together with their fathers to the Etz Chaim Shul to learn in Avos Ubonim. Each week after learning, the boys receive a small prize.

Learning Together 

If you would like to share any news or information, or would like us to report events from your neighbourhood, please e-mail Local@Hamodia.co.uk

One hundred and fifty entrepreneurs 
and small-business owners took advantage 
of expert advice and guidance from 
Google’s Digital Garage at Work Avenue’s 
Start-Up Central event last week. This 
much-acclaimed event, held at Work 
Avenue’s Wohl Enterprise Hub, attracted 
entrepreneurs, freelancers, startups and 
growing businesses to go one step further 
with the application of digital media within 
their businesses, looking to enhance their 
brand awareness and sales.

Google’s Digital Garage shared their 
knowledge and experience of social media 
and encouraged a lively debate about its 
application in small and startup businesses. 
The talks included how to use social 
platforms to raise awareness, network and 
reach new customers online, with plenty of 

handy tips and information to boost small 
businesses.

Additional support came from Work 
Avenue in the form of breakout workshops 
on topics of interest to entrepreneurs, 
including finance for business, sales 
and marketing and a business checklist, 
and one-to-one expert clinics with 
industry experts for specific advice and 
guidance on a range of subjects, including 
communication strategies, branding, tax 
and IT (information technology).

Jo Sadie, business adviser at Work 
Avenue, commented, “The range and 
diversity of our delegates was quite 
exceptional today. I hope everyone has 
come away with useful actions and ideas 
from both the Google presentations and 

The Federation has launched Mishpot 
Votzedek, a new programme with the goal of 
raising kehillah awareness of the halachos of 
Choshen Mishpat and its practical application 
in today’s ever-evolving world of business, 
finance and commerce.

The programme launch was spearheaded 
by the organisation’s Director of Education, 
Rabbi Dovid Roberts. Rabbi Roberts 
recognised an increased public interest 
on the practical application of Choshen 
Mishpat in the modern world. Drawing on the 
Federation’s considerable in-house expertise, 
Mishpot Votzedek launched earlier this week 
with a series of shiurim delivered by Dayan 
Y.Y. Lichtenstein, the Federation’s Rosh Beis 
Din, Dayan Y.D. Hool and Dayan Y.Y. Posen. 
The Dayanim have many years’ experience 
in responding to she’eilos on these subjects, 

both national and international, as well as 
delivering shiurim on the topic.

In addition to the shiurim, which are 
being hosted by Beis Hamedrash Nishmas 
Yisroel in Hendon, Mishpot Votzedek is 
also joining forces with Dewhurst Consult 
for a seminar on the halachic, legal and 
practical considerations of “cost plus” in 
early December. Mishpot Votzedek’s kehillah 
events will be complemented by a regular 
journal publication of the same name, 
outlining case studies and shorter questions 
and answers in Choshen Mishpat. The first 
edition will be available after Chanukah. 

Dayan Lichtenstein said, “We are 
very excited about the Mishpot Votzedek 
programme, which we hope will be at the 
forefront of community education in Choshen 
Mishpat.”

Entrepreneurs Get a Boost  
At Work Avenue

Federation Launches Choshen 
Mishpat Education Programme

524642 

Continued on page 46


